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Advertising Opportunities
Managers depend on CACM for timely, detailed updates and insights they need – not only to maintain their certification, but 
also to be among the most successful community managers. CACM is a valuable resource for these managers when they are 
looking for quality products and services from companies that understand the industry and their needs.

Gain more visibility with the gatekeepers of the communities you want to serve with these print advertising opportunities 
available exclusively to CACM affiliate members.

 
 
Vision Magazine
Advertising in the award-winning, full-color Vision magazine is one of the most 
effective ways to gain visibility with community managers. This industry-leading 
publication has been covering professional, legal and management issues pertaining 
to California community associations since CACM’s formation. Vision is distributed 
quarterly to 3,000 industry professionals in California.

For more information, including Vision magazine advertising deadlines, ad 
specifications and contract, see page 26.
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C onsider this: At your 
association’s annual 
meeting, the angry 

and dispirited homeowners 
can only agree on one thing – that is, the association should be dissolved. The board 

members resigned after 
endless disputes over the 
funding of repairs, special 
assessments, collections and 

intra-association litigation, and only a few homeowners care enough to vote and attend the membership meeting.
By dissolving the 

association, the management, legal and accounting expenses could be eliminated, as could the state and federal tax 
obligations and government compliance issues. 

So, the homeowners form a study group to research the feasibility of dissolution. They consult legal experts and 
identify the following issues:  

Because all of the homes were sold by the developer, 
the Department of Real Estate no longer has jurisdiction and cannot object.  

It is the board of directors 

that must formally resolve to dissolve the corporate entity. It would be necessary to elect or appoint directors to the 
board so that this resolution could be adopted 
[Corporations Code § 7911(a)(1) and § 8610(c)].

The CC&Rs require the city to approve any amendments 

Dissolution of an Association: Can It Be Done?By Jeffrey A. BArnett, esq. – Jeffrey A. BArnett, APC

Continued on page 2
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HOAs Filing 
BAnkruptcy: 
When an 
association can 
no longer pay its bill, it may consider filing bankruptcy. Although legal, make sure you are aware of the  many reasons this is not a viable option.

reAd + teSt = ceusAre you in need of a few CEUs toward your recertification? You can earn 1 CEU per Law Journal by reading the 
informative 
articles, 
completing the 
quiz and 
submitting it 
with the $25 fee.

 
Law Journal Legal Directory
CACM’s Law Journal is a full-color, quarterly newsletter designed to provide 
managers with easy-to-understand interpretations of legal matters. The Legal 
Directory is included in all four issues of the newsletter, which is distributed 
to 3,000 community management professionals quarterly, and provides law 
firms and legal-related service providers with the opportunity to advertise to 
managers and management firms throughout the state.

Contracts are renewable every August. See Legal Directory specifications and 
contract on page 27.
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Conference Programs
The Northern California Law Seminar & Trade Show and the Statewide Expo & 
Conference are two of CACM’s largest, most highly attended annual events. A display 
ad or tagline listing in a conference program for one of these events is a great way to 
gain additional exposure, as copies of the conference programs are distributed at the 
shows to hundreds of managers.

See program advertising opportunities and contracts on pages 28 and 29.

Resource Guide
Reach thousands of California community managers all year long through the 
CACM Resource Guide! 

The Resource Guide is a directory used by managers when they have a need for a 
particular service or product. A complimentary listing is included with your CACM 
affiliate membership, but why not go the extra step to catch the managers’ eye with 
these additional options:
•	 Purchase a display ad
•	I nclude your logo with your listing
•	 Promote additional service categories, office locations or contacts

Expanding your presence in the Resource Guide with one or more of these 
options is sure to produce qualified, cost-effective responses from managers with 
associations that are ready to buy. 

The CACM Resource Guide is published annually and distributed in late spring. 
Advertising opportunity details will be released in January 2012.
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CACM BUSINESS  & SERVICE CONNECTIONS

California Association  of Community Managers, Inc.SM

“[Community] managers are extremely busy and the last thing they need is [someone] showing up soliciting business. 
CACM offers many opportunities to advertise in magazines and at events that the decision makers read and attend. 

Prior to becoming a CACM member we spent thousands in wasted marketing material that was tossed into the circular 
file at the receptionist desk (which of course was recycled with the trash). As a member, we have grown our company from 
servicing one community to over 50 through CACM advertisements and events.” 

Allison Thompson
STAT Services, Inc.

CACM Affiliate Member for 3 years


